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GWI: THE WORLDG6S LARGEST ONGOI NG DI GI TAL AUDI®EN

AMERICAS
USA . Canada - Argentina - Brazil - Mexico

EMEA

UK . Belgium - France - Germany - Ireland
. Italy - Netherlands - Poland - Portugal -
Russia - Saudi Arabia - South Africa -
Spain - Sweden - Turkey - UAE

APAC

Australia - China - Hong Kong - India -
Indonesia - Japan - Malaysia - Philippines -
Singapore - South Korea - Taiwan -

Thailand - Vietham



THE MULTI-DEVICE LANDSCAPE
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ONLINE ACCESS
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MOST IMPORTANT DEVICE

35 33 29 4

AGE

48 31 20 2
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TIME ON MOBILE VARIES HUGELY

BY COUNTRY
Brazil 1 4.55 HOURS
VEEVSE 3.96
BY AGE Mexico 1IN 3.64
India G 3.41
China 1S 2.60
I . USA I 2.12
- Spain N 1.96
3.31 2.89 2.01 1.19 0.68 HOURS
Russia 1IN 1.66
16-24 25-34 35-44 45-54 55-64
Canada 1 1.53
UK T8 1.48
Australia 1IN 1.44
Japan H 0.60



MOBILE VS OTHER DEVICES
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MOBILE TIPPING POINT : BY COUNTRY
2016 2017 2018 2019 2020 2021 2022 2023 2024 2025+
All Internet Users o o o o o o o o o o
Saudi Arabia Indonesia South Korea  GLOBAL Sweden Ireland Spain Germany France
UAE India Philippines Hong Kong Vietnam UK Netherlands  Japan Australia
Taiwan Turkey South Africa Poland
Thailand Canada Singapore Russia
Mexico USA
Brazil ltaly
Argentina
Malaysia
China
2014 2015 2016 2017 2018 2019 2020 2021
o O O O O O O O 16-24s
Saudi Arabia  UAE GLOBAL Japan Philippines Australia Poland
Argentina Mexico Canada Hong Kong Russia
Brazil Sweden Vietnam
South Korea Germany France
Indonesia UK Spain
Ireland South Africa
Malaysia Netherlands
Turkey USA
China Singapore
Taiwan
Thailand
India

Italy



SECOND-SCREEN DEVICES
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SOCIAL SECOND-SCREENING

Chatting to friends

Social networking

Reading news

Emailing

Playing games

Searching for products to buy

Looking for info about what I'm watching

Sharing your opinion of a TV show

Interacting with the online
content of a TV show

I 35%

I 4%

27%

26%

23%

20%

18%

11%

10%



MEDIA CONSUMPTION

OTHER

36% SOCIAL NETWORKING

SOCIAL NETWORKING
30%
1.61 1.67 1.72 1.81 1.85

ONLINE PRESS | 12%

ONLINE TIME
6.15 hrs

ONLINE MUSIC/RADIO | 10%

2012 2013 2014 2015 2016
ONLINETV | 13%




MULTI-NETWORKING



